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– Customer support
– Gear analysis projects

� 
�&�����%�����
– Presentations and sales seminar in Europe, South Asia, 

East Asia, Middle East
– Public, customer specific and on site trainings

– Engineering support, trouble shooting

� !��� �����&��
– Market development in India, Korea and China

– Setting up a global network of sales partners

– Development of business areas like wind and 
agricultural

– Doubled turnover in 2.5 years
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– Engineering services, analysis consultancy

– Machine element theory and software training

– Software sales in Asia
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